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Transition Pathway Initiative – Management Quality Headlines

Information Technology 23.0

Health Care 7.9

Consumer Discretionary 10.4

Consumer Staples 13.6

Energy 0.5

Materials 1.8

Industrials 12.3

Financials 12.1

Communication Services 6.2

Utilities 2.5

Real Estate 2.2

Cash 6.0

Others 1.5

1. Microsoft 3.3

2. Nestle 3.1

3. Visa 2.6

4. Colgate-Palmolive 2.3

5. Accenture 2.3

6. Starbucks 1.9

7. Pepsico 1.7

8. Apple Inc 1.4

9. Estee Lauder 1.4

10. SPDR Gold Shares 1.4

95%
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Responsible Investment Dashboard Q4 2020
1. Portfolio Insights 

Listed Equities (LPPI Global Equity Fund)

Portfolio (%)

Portfolio ESG Score (MSCI ESG Metrics)

LPPI Global Equities Fund Benchmark (MSCI ACWI)
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Industry Breakdown (%)	 Region Breakdown (%)Industry Breakdown (%)	 Region Breakdown (%)

Sector Breakdown (NAV %)	 Geographical Exposure (NAV %)

I.T.  32

Industrials  16

Other  16

Healthcare  12

Industrial  37

Office  19

Other 18

Consumer Discretionary  10

Financials  8

Consumer Staples  6

Retail  16

Residential  9

Agriculture  1

Private Equity

Real Estate (LPPI Real Estate Fund)

Infrastructure (LPPI Global Infrastructure Fund)

USA

46%

RoW

19%

UK

15%
Canada

5%
North America

13%

RoW

7%

Non UK

26%

UK

43%

UK

74%

Europe (ex.UK) 

37%
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1. Portfolio Insights 

Other asset classes

Green & Brown Exposure

Investments in businesses directly contributing to the 
global transition to a lower carbon economy, expressed 

as a % of the total value of the Pension Fund.

Investments in traditional energy (based on fossil fuels) 
expressed as a % of the total value of the Pension Fund.

Green Brown

3.84%   
of portfolio

2.99%   
of portfolio

3.13%   
Renewable 

Energy Generation

2.47%   
Energy

0.52% 
Generation

0.71%   
Other "Green"

Utilities  61

Industrials  20

Energy  6

Healthcare  5

Other  5

PPP  3

Switzerland

3%
Germany

5%

Poland

4%
Sweden

3%

Public Markets
0.06%

Private Markets 
3.78%

Public Markets
0.25%

Private Markets 
2.73%

Solar
0.12%

Wind
2.05%

Hydro
0.08%

Other
0.87%

Upstream
0.18%

Downstream
0.96%

Integrated
0.22%

Midstream
1.10%

Power from fossil fuels 
0.52%Activities Reducing Carbon

0.71%
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Headlines

Non-salary compensation 21

Election of Directors (and related proposals) 19

Routine business 6

Capitalisation 4

Mergers, acquisitions and reorganisations 1

Anti-takeover (and related proposals) 0

Meetings 
Voted

72
Proposals 

Voted

586
 Company 
Proposals 

575

Supported
90%

Shareholders 
Proposals

11

Supported
73%

Meetings with a vote 
against Management

38%

Votes Against Management 
(By Theme)

Responsible Investment Dashboard Q4 2020
2.  Stewardship Headlines 

Shareholder Voting 

Shareholder Voting Statistics (LPPI Global Equity Fund) 

Voting (By Region)Voting (By Theme) 

South America

0

Asia

23 Oceania 
(Australia)

13

Middle East

0
Africa

2

North America

22

Europe (ex.UK)

11
Eurasia 

0
UK

1

Against For

Shareholder proposals

3 8

Anti-takeover (and related proposals)

0 7

Election of Directors (and related proposals)
21 281

Non-salary compensation
21 54

Routine business

8 87

Capitalisation

4 54

Mergers, acquisitions and reorganisations

1 37
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Activity (by Sector)Activity (by Topic)

Activity (by Method) Activity (by Region) (%)

Social Management

Speaking at conferences 2

(Open) Letter

Meeting at company offices 0

Active voting

14

0

20

Speaking at a shareholder meeting 0

0

4

Environmental Management

Shareholder resolution

17

Healthy Living 6

Human Rights  14

Environmental Impact 6

Conference call 42

Emerging 
Market

4%

Pacific

8%

E-mail 52

Meeting at Robeco offices 0

Issue press release 0

North America

55%

Europe

33%
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2.  Stewardship Headlines 

Engagement (Public Markets)

Source: Robeco Active Ownership Report Q4 2020

Global Controversy Engagement 1

Corporate Governance

Analysis (no actual contact with company)

24 Consumer Staples 12

I.T. 12

Consumer Discretionary 11

Materials 9

Financials 9

Health Care 7

Industrials 4

Utilities 4

Energy 3

Telecommunications 1
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Engagement Results (by Theme)

Source: Robeco Active Ownership Report Q4 2020

Responsible Investment Dashboard Q4 2020
2.  Stewardship Headlines 

Engagement (Public Markets)

No SuccessFlat Progress  Negative ProgressSuccess Postive Progress

100%60% 80%40%20%0%

Climate action

Reducing global waste

Social impact of Artificial Intelligence

Biodiversity

Living wage in the garment industry

Digital innovation in healthcare

Net-zero carbon emissions

Lifecycle management of mining

Corporate governance in emerging markets

Responsible executive remuneration

Climate change and well-being in the office real estate sector

Food security

Single use plastics

Global controversy engagement

Sound environmental management

ESG challenges in the auto industry

Culture and risk governance in the banking sector

Sound social management

Cyber security

Good governance

Social risks of sugar

Corporate governance standards in Asia
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In a warming world where 
billions do not have access 
to the most basic facilities, 
quality businesses act as  
responsible stewards of 
their water footprints.  
 
The following companies 
held within the LPPI Global 
Equities Fund are directly 
contributing to the goals of 
SDG 6. 

Ensure availability  
and sustainable  
management  
of water and  
sanitation for all.

UN SUSTAINABLE 
DEVELOPMENT 
GOAL 6

Responsible Investment Dashboard Q4 2020
3.  Real World Outcomes - LPPI Global Equities Fund - Clean Water & Sanitation

Diageo is an alcoholic beverages company that produces household names including 
Guinness and Baileys. As a global drinks manufacturer, the sustainable use of water is 
business critical both as an ingredient  and an agricultural and supply chain resource. 

CDP has recognised the strength of Diageo’s approach to water management, placing 
the firm on their water ‘A-list' of leaders. 

In 2020, Diageo 
launched a 10-year 
sustainability plan  
detailing how they 
plan to manage 
their water foot-
print. The 2030 
targets include:

TARGET: SDG 6.a

TARGET: SDG 6.4

TARGETS: SDG 6.1 & 6.2 & 6.b

TARGET: SDG 6.4

Replenish 
all direct consumptive water  
used in water stressed areas 

Access to safe water 
All sites in water stressed areas 
provide improved access to safe 
water sanitation and hygiene for 

nearby communities and in small-
holder raw material sourcing areas

Embed water issues 
into public policy planning  
in water stressed markets

30% 40%

improvement 
in water use 

efficiency 
globally

in water 
stressed 

areas
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Unilever has a presence in 190 markets and makes around 400 household  
products, including Dove and Marmite. Through water management in supply  

chain manufacturing processes, sanitation product lines, and product innovation, 
Unilever is seeking to contribute to the goals of SDG 6.

Unilever recognise the vast 
majority of their water footprint 

occurs when customers use their 
products, particularly laundry and  

shower products. To address 
this, they are launching new 

products including soaps that 
require half the water needed for 
rinsing and dry conditioners for 

water scarce regions.

TARGET: SDG 6.1 TARGETS: SDG 6.1 & 6.2 TARGETS: 6.2 & 6.4 & 6.a

Manufacturing 
efficiency

Water and sanitation 
product lines

Product  
innovation

Between 2008-2019, Unilever 
increased water efficiency in 
manufacturing by 47%. The 

efficiency improvements have 
led to water savings equiv-
alent to 3.4 litres for every 

person on the planet. 

Pureit is Unilever’s home water 
purification system. It is priced 

competitively and does not 
require electricity, widening its 
availability. Since its launch in 

2005, 114 billion litres of safe 
drinking water have been  

produced for 80 million people

Lifebuoy is the world’s number 
one hygiene soap brand. 

Retailing at approximately 11p 
per bar, Unilever combine 
low pricing and proactive 
sanitation campaigns to 

expand access and use. Since 
2010, Unilever have reached 
approximately 486 million 

people through on the ground 
programmes on handwashing 

behavioural change. 

144bn
litres of safe 

drinking waterIn a warming world where 
billions do not have access 
to the most basic facilities, 
quality businesses act as  
responsible stewards of 
their water footprints.  
 
The following companies 
held within the LPPI Global 
Equities Fund are directly 
contributing to the goals of 
SDG 6. 

Ensure availability  
and sustainable  
management  
of water and  
sanitation for all.

UN SUSTAINABLE 
DEVELOPMENT 
GOAL 6
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3.  Real World Outcomes - LPPI Global Equities Fund - Clean Water & Sanitation

47%

80m3.4l

improvement

people

saving

for every person
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As a software company, Microsoft’s water footprint is driven primarily  
by the need for cooling, for example, at datacentres. Through ambitious 

targets on water replenishment and sustainability integrated design,  
Microsoft are contributing to SDG 6. 

In a warming world where 
billions do not have access 
to the most basic facilities, 
quality businesses act as  
responsible stewards of 
their water footprints.  
 
The following companies 
held within the LPPI Global 
Equities Fund are directly 
contributing to the goals of 
SDG 6. 

Ensure availability  
and sustainable  
management  
of water and  
sanitation for all.

UN SUSTAINABLE 
DEVELOPMENT 
GOAL 6

Responsible Investment Dashboard Q4 2020
3.  Real World Outcomes - LPPI Global Equities Fund - Clean Water & Sanitation

TARGET: SDG 6.6 TARGET: SDG 6.4

Water positive by 2030 Water efficiency by design

Microsoft has pledged to become water positive by 2030. 
This means they will replenish all water consumed across 
direct operations by investing in water projects in highly 
stressed water basins where Microsoft has operations.  

 
Projects include: wetland restoration and the  

removal of impervious surfaces.

Microsoft uses a sustainability design standard  
to enhance water efficiency. Examples include: 

•	 A datacentre complex in the highly water stressed 	
	 region of Arizona has been designed to not need  
	 water for cooling for half the year, instead capturing 	
	 moisture from the air in the colder months. 

•	 A net zero water campus in Silicon Valley. 
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The named client pension fund has been assessed as an elective Professional Client for the purposes of the FCA regulations.  All information, including valuation information, contained herein is proprietary and/or confidential to Local Pensions 
Partnership Ltd (LPP) and its subsidiary, Local Pensions Partnership Investments Ltd only (LPPI) (together the “LPP Group”). LPPI is authorised and regulated by the Financial Conduct Authority.  This document and its content are provided 
solely for the internal use of the intended recipient(s) and subject to the terms and conditions of this disclaimer.  Unless otherwise required by English law, you shall not disseminate, distribute or copy this document or any of the information 
provided in it in whole or part, without the express written consent of the authorised representative of the LPP Group.  The purpose of this document is to provide fund and performance analysis for the named client pension fund only. It does 
not provide advice and should not be relied upon for any purpose including (but not limited to) investment decisions.  Market and exchange rate movements can cause the value of an investment to fall as well as rise. Past performance is not 
an indicator of future performance. Without limitation to the aforesaid, this document and its contents are provided ‘as is’ without any representation or warranty (express or implied), and no member of the LPP Group nor any of their respective 
directors, officers and employees shall be held liable, as to the appropriateness, accuracy or completeness of the information provided herein.


